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lash forward to 1996, and Hubert is herself 44 and an international

flight attendant for Delta Air Lines. Just after her college roommate

had died of breast cancer at age 37, leaving behind a 4-year-old, 

Hubert developed mastitis, which creates “lumps that are nothing, but

they scare you.”  But were the lumps indicative of something more

than mastitis?

After eight fearful weeks of multiple mammograms that proved

inconclusive, Hubert’s doctor made a radical suggestion. “He finally

said to me, ‘you know what? This is crazy. Given your family history,

you are a perfect candidate for a preventative double mastectomy.’”

Hubert agreed. Her doctor wrote a plan prescribing the procedure, but

her health insurance company balked, saying there was no proof it was

necessary. “My husband said, ‘this is going to drive you crazy. If we

have to sell everything we have, we’re going to

get you this procedure.’”

While the radical mastectomy procedure

is not for everyone, Hubert said, in her case it

may well have saved her life. Biopsies on the

removed breast tissues revealed she was in

stage one of breast cancer, so lymph nodes

were removed from both arms. “My doctor

said, ‘This is absolutely the wisest decision you

have ever made. It saved your life.’ At that

point we went to the insurance commissioner,

and every penny spent on the procedure was

reimbursed.”

‘Be bold, be smart’

Every case has different situations, but Hubert said that the advice she

wants to give others is to listen to their intuition. “Be bold, be smart,

and don’t be afraid. If you really feel like there is something that is not

getting addressed, you need to pursue it.”

And urging others to get tests like mammograms is a life’s calling

for Hubert. “I would hear girls say, ‘Well, it hurts.’ And I say, ‘Yes, it is

uncomfortable for maybe 30 seconds. But it doesn’t hurt nearly

as much as not seeing your kids graduate from high school.’”

Tight family budgets and the recession are no reason 

to skip diagnostic tests, Hubert asserts. “I would skip any

other cost — clothing or cable TV or dining or whatever –

to keep getting those tests when you’re supposed to get 

them. Cancers can grow and spread quickly, in less than a

year. My mother’s did.” 

Saving money by skipping tests, she said, is a false economy.

“Prevention is so much cooler 

than allowing yourself to become 

a victim, especially since it’s not 

just you that may be the victim, 

but your family as well if they 

lose you.” One must factor in the 

cost savings from not getting 

sick, she said. “Cancer is so 

expensive, and it changes 

everything. Do all you can to 

prevent it from destroying you.”

‘Not an old woman’s disease’

“It’s such a needless loss,” agreed 

Hubert’s daughter, Kam Thomas, 

31, a marketing coordinator for 

Renfroe Enterprises, an outdoor 

advertising company. “It took a

mother away from my mother. 

There are times when a woman 

needs her mom, and my mother

needed hers, but cancer stole 

her away.”

Thomas herself is no stranger 

to breast exams and mammograms.

At age 23, Thomas found a lump 

in her breast. Knowing that breast

cancer is “not an old woman’s 

disease,” and hearing of women as

young as 24 having the disease,

Thomas took it seriously. She had 

a series of mammograms with a 

breast specialist, who was also 

very concerned. The lump turned 

out to be a calcium deposit, but 

she was startled by the initial 

reaction she got from the staff at 
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Be bold, be smart, and don’t be 
afraid. If you really feel like there is
something that is not getting 
addressed, you need to pursue it.” 

KATHY HUBERT

her university’s clinic. “They said, ‘that’s ridiculous.’ They just

laughed it off. I couldn’t afford to do that. It’s my body.”

Thomas got a baseline mammogram at age 25. She is

due for another next spring. She has a screening 

mammogram every three years, which she will begin doing

yearly at least by age 40. In the meantime, she does regular

self-exams. Daughter and mother have both made it a life’s

mission to share with women their breast cancer stories and

be advocates for early detection.

“
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WEAR 
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Kelly, 42, sales manager at 

Georgia Power in Jonesboro, was 

12 when his mother, Janice Smith

Kelly, learned that she had breast 

cancer. Despite two mastectomies, the

cancer spread. She fought it hard and

survived 16 years with the disease,

dying in 1995 — just nine days before

her 47th birthday.

“My mother was very strong 

spiritually,” Kelly said. “I never heard

her complain about her condition. 

She wore it with grace. She proudly

battled her disease, worked hard and

wanted us to be the best we could be.”

And those nudges toward 

excellence for Kelly and his younger

sister Lashaun were part of the gift

Kelly said they got because their

mother refused to surrender to cancer.

“She was able to raise two kids and get

us through college,” he said. “I can’t

imagine what my life would be like

today had she not struggled the way

she did to insure that we were given

the opportunity to pursue our lives, to

go wherever we wanted to go, through

furthering our education.”

When he thinks of his mother,

Kelly said that her overwhelmingly

positive spirit crowds out his sadness

from her death. “My optimism, which

I consider one of my sustaining

strengths, comes directly from her. She

had a way of smiling and positively 

affecting people; it was just her way. 

I wouldn’t want another mom on this

earth.”

Kelly said wearing pink in October

is a privilege to him, and he’s proud to

serve as one of 11 community leaders

in the Real Men Wear Pink campaign

to help Henry Medical Center raise

awareness of early detection. “The 

campaign reminds me of a small 

community. Although Henry County

has 196,000 residents, things like this

help bring about a small community, 

a camaraderie from a sense of 

common purpose.”

At the heart of the campaign, he

said, is men taking on a leadership role.

When it comes to insuring loved ones

get the health care they need, Kelly said

the best form of leadership can be

achieved with simple communication.

“I phoned my sister Lashaun and 

challenged her to do the things she

needs to do, and did the same with my

wife Kimberly. For men, health care is

one of those things we sometimes

tackle by not dealing with it. I’m hopeful

that through this campaign, men will

accept the responsibility to take on a

leadership role regarding healthcare.

Because we all know that your health is

your greatest asset. If you don’t have

your health, you have nothing.”

Kelly said he thinks of the vacuum

in the lives of daughter Kerra, 8, and

Kenneth II, 6, when he thinks about

participating in the Pink campaign,

which he says is an expression of love.

“My children never got the chance to

know their grandmother. I’m hoping

that through this effort, the cancer in

another family can be detected early

and they can take corrective action so

there isn’t another grandchild who

misses the opportunity to know one of

their grandparents due to this disease.”

Kenneth Kelly said he remembers well a moment

when breast cancer’s toll came home to him.

“As a habit I used to call my mother early in

the morning, like between 5 and 6 o’clock. 

Then after she died there was a morning when 

I picked up the phone to call her, and realized 

that she wasn’t there. 

“That’s a moment when you realize your loss.”

The Kelly family – Kimberly , 

Kerra, Kenneth II, and Kenneth .
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Steve Kay, Georgia Power; 
Chairman, Henry Medical Center Operating Board

“It’s been amazing how people have reacted to the ads, the
billboards, the post cards, and the displays at JC Penney,”
said Steve Kay. “There is no doubt that the awareness 
campaign is accomplishing its mission.  It has certainly
caused me to be more alert to other campaigns and given
me motivation to share the awareness message.  I’m proud
to be a part of the emphasis.  Both my mom and my mother-
in-law are breast cancer survivors.  We are very blessed that
early detection for both resulted in very positive outcomes
long-term.  That is the ultimate goal of this campaign.”

Ken Huff, Supplier Diversity Manager, 
Georgia Power 

"My family and friends know that I typically would be too
conservative to wear a pink shirt. But breast cancer 
awareness is a worthy campaign. The community’s 
overwhelming positive reaction is a testament to the value 
of this education initiative. My daughter is my very heartbeat;
I'm participating in this campaign for her. I wear pink 
because of the love I have for my daughter, my wife and all
the ladies in my family. By participating, I'm also challenging
conservative, private ladies in our community to be bold and
seek education and early detection." 

For most men there is a woman who inspires him; 

his grandmother, mother, sister, wife, daughter, niece,

friend, co-worker and the list goes on. With this in

mind Henry Medical Center developed its Real Men

Wear Pink Breast Cancer Awareness campaign. 

The idea was to get local Henry County men to

spread the message that early detection is key to 

surviving breast cancer.  

Henry Medical Center chose 11 men to be a 

part of its inaugural Real Men Wear Pink campaign.

The men include: Earl Parker, David Curry, Don

Ash, Trea Pipkin, Brooks Nunnally, Johnny Basler,

Ed Clark, Shane Persaud, Steve Kay, Ken Huff and

Kenneth Kelly.  These men took an active role in 

letting the community know how important annual

mammograms are in the race to beat this terrible 

disease.  Each man distributed posters, information

cards, pink pens, stickers and ribbons, spreading the

Real Men Wear Pink message throughout Henry

County. Here, in their own words, is why they felt

compelled to be a part of this effort.

David Curry, Henry County Tax Commissioner

On a career day outing at Mt. Carmel Elementary School,
David Curry, the county’s lead tax man, asked students if
they had been affected by breast cancer. The response was
telling. Many spoke of their grandmothers who had battled
the disease, one girl’s mother’s breast cancer was in 
remission, while another had lost her mother. “So we talked
about how being a part of the Tax Commission is not just
selling tags and collecting taxes, it means being a part of the
community, and those in a community can help each other
by encouraging each other to take good care of themselves.” 

Shane Persaud, President, 
Building Design Partnership LLC

Architect Shane Persaud said virtually everyone he knows
has commented about his appearance in ads as a Real Man.
“On a local level, we have each achieved a celebrity status.
But that’s good — not so much for us, but for awareness.
Every chance I get, I’ve been promoting the real message...
which is encouraging the women in our lives to get tested.”
Persaud kept busy in October coordinating three “pink”
events, including a Pink Day at Flippen Elementary School.
Children throughout the school created their own tie-dye pink
shirts to wear on October 14.  “It’s so great to see kids from
kindergarten all the way up through fifth grade participating.
I’m so proud to be a part of this.” 

Trea Pipkin, Assistant District Attorney 
for Henry County

“Several of the strongest women I know have been 
diagnosed with breast cancer, one of them losing the battle,”
said Trea Pipkin. “Everyone has a tendency to think that
breast cancer is a woman’s issue, and it’s not. It’s everyone’s
issue because women are grandmothers, mothers, wives,
sisters and daughters, and losing them impacts us all. This 
is the first campaign in a while to remind us of that.” 

Earl Parker, 
Henry County Board of Education

Earl Parker has had six family members — three aunts, a
great aunt and his wife’s mother and aunt — struggle with
or die from breast cancer. It’s made the women in his family
aware of the risks associated with breast cancer. “I have
three sisters who have all had checkups and make it a very
regular thing… and are trying to be more aware of their
bodies,” he said. When people, some of them strangers,
mention seeing Parker in the Pink ads, he encourages them
to get their mammograms and other checkups and 
challenges them to do the same — encourage others, 
especially in their own families. “This is important stuff,” 
he said. “This is an ‘animal’ that can kill you, or can take a
family member away from you.” 

Johnny Basler, Henry County District 5 Commissioner

He’s not only one of the county’s top officials, he’s also a
restaurant owner, serving up home cooked meals at Biscuits
and Brunch in Stockbridge. This offers folks plenty of 
opportunity to tease Johnny Basler about his appearance in
ads and on posters, wearing “girly” pink. And that’s all good,
he says. “That means people are getting the message. I’d 
do anything to promote better health in my home county.”
Basler admits he’s probably never owned a pink article of
clothing in his life. Now he has three or four pink shirts, a
pink pullover, and pink socks. He dons pink with pride at 
all meetings and greets quizzical looks with a Real Men 
Wear Pink information card. “Every breast cancer survivor is
another victory,” he said. 

Ed Clark, President & General Manager, 
Atlanta Motor Speedway

There’s always excitement at the Atlanta Motor Speedway,
but one rumble the staff in Hampton did not desire is news
that marketing and promotions director Marcy Scott had
breast cancer. “That has as much to do with my being 
involved with this campaign as anything,” said Marcy’s boss,
general manager Ed Clark. “In honor of Marcy some of us
had been wearing pink shirts, even before October.” 
Awareness through the Real Men Wear Pink campaign ads
and posters helped open a dialogue for Clark with others
about the importance of early detection. “Any opportunity 
we have to make people aware is critical,” said Clark.

R e a l  M e n  We a r  P i n k

REAL 
MEN 
WEAR 
PINK

Brooks Nunnally, Pilot, Delta Air Lines

With flights across America and beyond, Brooks Nunnally 
of Locust Grove spread breast cancer awareness to 
thousands of people. On each of his flights in October, 
Nunnally wore the Delta Air Lines Breast Cancer Awareness
pink tie. “I couldn’t be more proud to support this cause,” he
says. Nunnally’s mother, a three-time breast cancer survivor,
was first diagnosed with the disease more than 30 years ago.
Between family, friends, neighbors and co-workers, Nunnally
is encouraging all the women in his life to get their annual
mammograms. 

Don Ash, Director of 911 Services, Henry County

“When I accepted this challenge I did so in my role as a
community leader, but as I got into it I realized I needed a
personal commitment to reach out to my faith-based 
partners. So I’m getting up in churches and speaking to the
congregations about getting the healthcare we know we
need, no matter what the obstacles. Because as Christians
we are one family, and if this campaign is my cue to 
encourage the women in my life, they are my family, too.” 
He recounted an occurrence in a parking lot where he
greeted a woman with literature from the Real Men Wear
Pink campaign. “She said, ‘you know, it’s confirmation that
God sent you to me. I felt something yesterday... and I
thought about getting it checked. You are my reminder.’ 
And the woman sat right down and made an appointment
with her doctor.
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Leading Henry County men to encourage wellness in women are
(from left) Steve Kay, Ken Huff, Kenneth Kelly, David Curry, Shane
Persaud, Trea Pipkin, Earl Parker, Johnny Basler, Ed Clark, Brooks
Nunnally and Don Ash.
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MAMMOGRAMS
KEY IN THE BREAST

CANCER FIGHT
Why all the fuss over mammograms?

Why bother encouraging women to

go for these tests? Physicians and 

researchers agree: An annual 

mammogram is one of the best

weapons against breast cancer. 

“Mammography is very helpful in 

detecting cancers at an early stage and

improving the chances of survival,”

said Dr. John Black, radiologist at

Henry Medical Center. 

A mammogram is an x-ray of the

breast used to detect and evaluate the

breast. Physicians use the pictures

produced from a mammogram to 

look for calcifications, masses or cysts. 

Henry Medical Center offers

mammography at its main campus 

in Stockbridge as well as at Henry

Healthcare McDonough. 

When you have a mammogram,

you will undress from the waist up.

You will be provided a wrap to wear.

A technologist will position your

breast between two plates on the

mammogram machine. Your breasts

will be compressed. The compression

can be uncomfortable and even

painful for some women. The 

discomfort lasts for a few seconds and

is necessary to produce a good image.

The entire procedure lasts about 30

minutes. Your mammography images

will then be read by a physician, 

usually a radiologist. It's important

you find a facility you're comfortable

with and have your mammograms 

at this location annually. "Comparing

one year to previous years is 

invaluable,” says Dr. Black. 

The American Cancer Society

recommends the following guidelines

for early breast cancer detection in

women without symptoms: 

• Mammogram & Clinical Breast 

Exam: Women age 40 and older 

should have a screening 

mammogram and a clinical breast 

exam by a health professional every 

year.

• Clinical Breast Exam: Women in 

their 20s and 30s should have a 

clinical breast exam as part of a 

regular exam by a health expert, 

preferably every 3 years. 

• Breast self-exam: Starting in their 

20s, women should do breast self-

exams regularly and immediately 

report any changes in how their 

breasts look or feel to a healthcare 

professional. 

The American Cancer Society lists

the following as symptoms of breast

cancer:

• a new lump or mass

• swelling of all or part of the breast 

• skin irritation or dimpling 

• breast pain 

• nipple pain or the nipple turning 

inward 

• redness, scaliness, or thickening of 

the nipple or breast skin 

• a nipple discharge other than 

breast milk 

Sometimes breast cancer can spread 

to lymph nodes under the arm and

cause a lump or swelling there, even

before the tumor in the breast tissue 

is large enough to be felt. 

If you have any symptoms that

might be a sign of breast cancer, be

sure to see a physician as soon as 

possible. 

To schedule a mammogram, call 

678-604-1055.

MAMMOGRAPHY CAN  DETECT CANCER BEFORE A LUMP BECOMES LARGE ENOUGH TO BE FELT.

MAMMOGRAPHY IS THE PROCESS OF USING LOW-DOSE AMPLITUDE-X-RAYS (USUALLY AROUND 0.7 MSV) 
TO EXAMINE THE HUMAN BREAST AND IS USED AS A DIAGNOSTIC AS WELL AS A SCREENING TOOL. NO OTHER
IMAGING TECHNIQUE HAS BEEN SHOWN TO REDUCE RISK, BUT BREAST SELF-EXAMINATION (BSE) AND 
PHYSICIAN EXAMINATION ARE CONSIDERED ESSENTIAL PARTS OF REGULAR BREAST CARE.

Dr. John Black, radiologist 
at Henry Medical Center
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Community NEWS

The 2009 Community Fundraising Campaign celebrates reaching
$400,000 in gifts and pledges. Henry Medical Center & the HMC Foundation
extend a special thank you to the following donors for their generous 
contributions to benefit our community not-for-profit hospital.

These individuals and businesses provide support towards excellent
healthcare for their neighbors through advanced technology, scholarships
for nursing students, support and education groups and assistance to 
patients in crisis.

A
Active Network
Adam Stanfield
Alexander C. Baker
Allan Vigil Ford
Allen & Karen Greer
Allied North American
Anchor BHS
Angela Rooks
Annette Rogers
Apurve Joshi, M.D.
Art B. Regenold
Art Plumbing Co.
AT&T
Atlanta Gastroenterology
Atlanta Heart Associates, P.C.
Audrey Dyer

B
B. Braun Medical, Inc.
Balu Mani, M.D.
Bank of North Georgia
Batchelor and Kimball
Bennett International Group
Betty Jones
Boiler Supply Company
Brasfield & Gorrie
Bruce A. Burnett
Bruce Wood, D.O.
Bryan D. Shockley
Byron Thompson, M.D.

C
Caritas Medical Center/Dr.
Ovadje
Carlo Musso, M.D.
CDH Partners Inc.
CE Tech of Jacksonville
Chaparral Foundation
Charles Evans, M.D.
Charles Mills
Chick-Fil-A, Inc.
Chick-Fil-A at Eagles Landing
Chris Strammiello
Christian Brothers Automotive
City of Locust Grove
Claire Crumbley
Colbert McLendon
Commercial Assets Group
Community Bible Church
Complete Rx, Ltd.
Crown Promotions
Crystal Lake Realty, LLC

D
Dana L. Clark
Daniel B. Garton
David T. Grace
Devin Sims
Diamond Roofing Company
Diversified Account Systems 

of Dekalb
do! design, Doug Oakes
Don A. Barnette
Dorothy L. Moody
Dorothy Morris
Dottie Wise Real Estate
Draffin & Tucker

E
Eagle West
Eagle's Landing 

Christian Academy
Eagle's Landing Family Practice
Eagle's Landing Floral Design
Edwin Nunnery, M.D.
Emanuel D. Jones
EmergiNet-Henry
Estrella Laycock

F
Fenner Dunlop Conveyor 

Systems
Filter Resources
First Signal Operating Account
FirstBank Financial Services
Fredric Auletta

G
Gayle C. Blake
George Aristide, M.D.
George F. Richardson, Inc.
Georgia Federal Credit Union
Georgia Power Company
Georgia Power Foundation
Georgian Gallery
Gerry & Dianne Harkins
Gloria J Phillips-Terrell
Golden Girls, LLC
Gopal C. Rao, M.D.
Grace Management
Gwinnett Sprinkler Company

H
Hans M Broder, Jr.
Henry Anesthesia Associates
Henry County Board 

of Commissioners

Henry County Development 
Authority

Henry Medical Center 
Auxiliary

Henry OB/GYN Associates
Heritage Bank
High Trust Bank

I
Impact Office Interiors
Inglett
Integrity Fire Protection

J
J. H. Beddingfield
James D. Cole
Jane Jones
Jeanette & David Pittman
Joan D. Spring
Joan M. Cobb
Joanna & Bill Tobin
Joe Walker
John A. Hughes, D.D. S.
John R. Davis
Johns & Nancy Jaudon
Jon Finley, M.D.
Jordon, Jones & Goulding
Jorge Spinolo, M.D.
Joseph A Blissit, M.D.
Joseph & Carroll Hodges
Joyce O. Rodgers
Judy B. Neal

K
Kaiser Permanente
Kenneth M. Mims, M.D.
Ken & Dawn Roberts
Khalid Jalil, M.D.
Kiwanis Club of Henry County

L
Laura & Zack Hinton
Lavon E. Hyde
LifeSouth Community 

Blood Centers
Lincoln Financial
Lisa Buchanan

M
M/M Samuel J. Lorenzo, M.D.
Mike Vining Heating & Air
Marcia & Mike Taylor
Marek Interior Systems
Mark S. Douglas

Martha C. Hauser
Maurice P. Woodward
Meadows & Macie, P.C.
Medical Gas Specialists
Medline Industries
MEDNAX Services
Melissa M. Chapman
Michael D Bourland, M.D.
Michael J. Allard
Michael Dwyer, M.D.

N
Nancy Miller
National Healing

O
Owens & Minor

P
Park Avenue Bank
Patricia D Kaufman
Paul Colon, M.D.
Preston & Cleveland LLC

R
Randall Berinhout, M.D.
Ravi Iyer, M.D.
Richard Little
Rick Prevatt Insurance
Robert B. Friedman, M.D.
Robert Gantt, M.D.
Robert & Julie Griffin
Roche Diagnositics 

Corporation
Rod G Meadows
Rod Robinson, M.D.
Ron & Trina Greer
Rosalie P. Malizia
Rosemary Stanfield
Rotary Club of Henry County
Rover, Inc.

S
Sacred Journey Hospice
Sally & Jim Chafin
Sarah R. Davis
Scott Renfroe
Scrubs & Chef's Wear
Servpro Of Henry & Spalding
SG Contracting
Sharon P. Fuller
Shirley B. Fifield
Sodexo, Inc. & Affiliates
South Atlanta Radiology Assoc.
South Metro Bone and Joint 
Southern Heart Specialists
Stan Kalish, M.D.
STAX Inc.
Stephanie Gordon, M.D.
Steven D. Bell & Co.
Steven L. Hamlin
Steven P. Walker
Strong Rock Christian School
Subrahmayna Bhat, M.D.
Summit Medical Services
SunTrust Bank

T
Tallent Images
Tarsem Gupta, M.D.
The Doctor's Office MSO, LLC
The Greer Agency
The Women's Center
Thomas A Arnold
Thoroughbred Research Group
TMA Systems
Todd A. Schmidt, M.D.

U
United Community 

Charitable Found.

United Way of 
Metropolitan Atlanta

UPS Foundation

V
Vickie J. Loper
Vitas Hospice

W
Wacon Technical Services
Wal-Mart Foundation
Wexwood Properties/

Ron Worgo
Whitworth Construction 

Company
William A. White
William R and Sara Smith 

Foundation
William Tisdale
WSB-TV
Woody Francis, M.D.

Z
Zack Holt

*Over 250 Henry Medical Center 
employees pledged to donate
$62,000 this year! These committed
individuals will be celebrated and 
recognized in a listing dedicated 
just for them soon. 

There’s still time to contribute
and go over the top!

Ways to contribute:
1. Mail a check to the
HMC Foundation,
1133 Eagle’s Landing Pkwy,
Stockbridge GA 30281

2. Donate online at 
www.hmcfoundation.org

3. Contact Dan Garrett about
making a gift of stock or 
property.

4. Name a room in honor or in
memory of someone special.

And remember: you can 
ensure the continued growth of
the hospital into the future by
naming Henry Medical Center in
your will.

If you would like to receive
Lifesaver, the Foundation 
E-newsletter, please call
678.604.1045 and leave your
email address.

Mark your calendar now...
The Garden Party is the first 
Saturday of May.

Thank You for MAKING A
DIFFERENCE
in Henry County and the Southern Crescent 
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Thursday, December 3, 2009, 6 – 8 p.m.
Carriage Rides with Santa, musical entertainment 

by local groups and more.

www.henrymedical.com HENRY MEDICAL CENTER PRESENTS

2009 Annual 
Holiday Celebration

and

Tree Li�htin�
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